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Welcome to AOT in Action, your weekly e-newsletter from the Arizona Office of Tourism (AOT).  
 

A Message from the Director: 
Good morning.  
 
With the success of Super Bowl XLII in the rear view mirror, the Arizona tourism has its sights 
set on the road ahead…the road to the Final Four - the National Collegiate Athletic Association’s 
(NCAA) Men's Division I Basketball Championship.  

 
Arizona has a rich history of hosting major sporting events from the Tostitos Fiesta Bowl to the 
Cactus League, the FBR Open to the Rock ‘n’ Roll Marathon, NASCAR races to the Accenture 
Match Play Golf Championship, and MLB’s World Series to the NFL’s Super Bowl.  Time and 
time again, our state has shown the ability to effectively manage high-profile sporting events and 
generate successful results.  
 
Adding the NCAA Men’s Final Four to this list of sporting accomplishments may soon become a 
reality – as Arizona is one of ten finalists to host the NCAA Men’s Final Four between 2012 and 
2016.   
 
Last week I had the opportunity to join the Bid Committee, elected officials and leaders 
throughout Greater Phoenix as they hosted a site visit for members of the NCAA Division I 
Men’s Basketball Committee and Staff.  The NCAA Men’s Final Four would be yet another 
tremendous opportunity to showcase Arizona’s signature beauty and diverse activities to a 
nationwide audience of 19.5 million.  For now the ball is in the NCAA’s court. My best wishes to 
the Bid Committee as they finalize their bid presentation to take place early next month in 
Indianapolis.    
 
On a celebratory note, congratulations to Stephanie Nowack and her team at the Tempe 
Convention and Visitors Bureau for their 20th anniversary of the CVB. Thank you for all your 
hard work during the past two decades to promote the city of Tempe and Arizona as a premier 
tourist destination!  
 
 



Have a great week.  
 
 
 

  

 

Margie A. Emmermann 
Director 
Arizona Office of Tourism  

 
 
AOT News Flash 
LAST CHANCE: Sign Up for ATU’s Interactive Marketing Workshop!
The Arizona Office of Tourism is proud to present Arizona Tourism University’s complimentary 
workshop Four Key Pieces to the Interactive Marketing Puzzle. 
 
The “Four Key Pieces to the Interactive Marketing Puzzle” workshop is an informative and in-
depth look at four of the most common interactive / online marketing elements: Search, E-mail, 
Social and Analytics. Building upon the previous Arizona Tourism University workshop, ‘How to 
Develop an Interactive Marketing Strategy,’ this year’s workshop will expand upon these ‘Four 
Keys’ to provide attendees with real-world examples, tips and tools that can be applied to their 
current interactive marketing campaigns.  
 
Register now by contacting Meghan Dorn at 602-364-3708 or mdorn@azot.gov. 
 
Four Key Pieces to the Interactive Marketing Puzzle will be held from 9:00 a.m. to Noon in 
the following locations: 
 
Tuesday, October 28 – White Stallion Ranch 
Thursday, October 30 – Lowell Observatory  
 
Neither of these dates work with your schedule? Then take advantage of our new online 
opportunity! 
 
This year, AOT is proud to introduce ATU Online. We will be offering all of our workshops over 
the Internet in the form of a webinar. These condensed versions will offer the same great 
information as the workshops. The inaugural class is Thursday, November 6. Be sure to register 
for the class!  
 
AOT’s Research Section has been Updated 
The following items have been updated in the Research and Statistics section of AOT’s business-
to-business Web site www.azot.gov. 
 

• 2007 AZ Visitor Profile Total Overnight and Leisure vs. Business  
• 2007 AZ Visitor Profile Total Overnight and Resident vs. NonResident  



 
For additional information or questions, please contact Beth Billings, Research Specialist, at 602-
364-3689 or via e-mail at bbillings@azot.gov.  
 
 
Trippin’ with AOT 
AOT Attends MLT University
Kristy Swanson, AOT’s Travel Industry Marketing Specialist, traveled to St. Paul, Minnesota to 
attend MLT University October 6 -10. The event is hosted by MLT Vacations, the package travel 
operator for Northwest Airlines and Continental. MLT University. The event is designed to 
educate MLT’s preferred travel agents on product offered in their wholesale programs. This year, 
AOT was able to share a booth with the Metro Tucson Convention and Visitors Bureau (CVB), 
Tempe CVB, Mesa CVB and the City of Chandler. Also in attendance were the following 
Arizona delegates: The Greater Phoenix CVB, The Scottsdale CVB, The Pointe Hilton Resorts, 
The Sheraton Wild Horse Pass Resort & Spa, and the Carefree Resort & Villas. The delegation 
was able to conduct pre-show sales calls and met with more than 500 travel agents during the 
three-day period. For more information please contact Kristy Swanson at 602-364-3969 or via e-
mail at kswanson@azot.gov.  
 
 
Industry News 
Visa Waiver Program to Include 7 More Allies 
The Bush administration plans to remove visa requirements for the citizens of seven allied 
countries, congressional aides said yesterday. President Bush will announce today that Latvia, 
Lithuania, Estonia, Hungary, the Czech Republic, Slovakia and South Korea will be added to the 
U.S. visa waiver program as early as next month, the aides told the Associated Press. The White 
House would not confirm the list but said Bush is to speak today on the visa waiver program. The 
congressional aides spoke on the condition of anonymity because the president will announce the 
decision. The administration has sought to reward close allies with visa-free travel but has met 
resistance from some lawmakers who say the visa waiver program could make it easier for 
terrorists to slip into the United States.  
 
The program currently includes 27 countries, including most of Western Europe. Exclusion has 
been a sore point among some new NATO allies that have supported U.S. operations in Iraq and 
Afghanistan. Some of those countries, including Poland, did not make today's list because they 
could not meet admission requirements. (AP; Page A4, Washington Post) 
 
International Visits up 10% in First 7 Months of Year 
The Commerce Department says 29.3 million international visitors traveled to the U.S. during the 
first seven months of 2008, an increase of 10 percent over the same period in 2007. In July, total 
visitation was 5.4 million, an increase of 2 percent over July 2007. International visitors spent 
$83.5 billion from January through July 2008, an increase of 24 percent over the first seven 
months of 2007. Spending in July was a record $12.7 billion, an increase of 21 percent over July 
2007. Overseas arrivals, excluding Canada and Mexico, increased 10 percent in July and year-to-
date. Year-to-date 2008, Canadian visitation grew 14 percent over the same period in 2007, while 
arrivals from Mexico to interior destinations decreased 3 percent during the first seven months of 
the year.  Visitation from Western Europe as up 19 percent for July and 17 percent year-to-date. 
(Special to TA) 
 



AH & LA to Promote Green Guidelines  
The American Hotel & Lodging Association is putting the final touches on guidelines to help 
hoteliers become more green, but is abandoning plans to create a hotel-specific certification 
program. AH&LA has decided that--at least for now--getting involved in an independent 
certification process is too complicated and costly. "You really need a third party--a disinterested 
party--to do this. And the costs of that third party are pretty significant," said Joe McInerney, 
president and CEO of the trade group. The guidelines, developed as part of member task forces 
that have been meeting all year, will be presented to the AH&LA board Nov. 8. 
(www.TravelWeekly.com, 10/14) 
  
SAVE the DATE: WSTPC Hosts Gateways Conference December 2-4 
The Western States Tourism Policy Council (WSTPC), a collection of 13 western state tourism 
offices, is hosting its Gateways Conference, “Gateways Today: Balancing Conservation and 
Community in an Age of Diversity, Change and Challenge.” This conference will take place 
December 2 - 4, at the Hyatt Regency Tamaya Resort on the Santa Ana Pueblo in New Mexico. 
During this two-day event, leaders from gateway communities, the tourism and recreation 
industry, government and the academic community will learn about working with the federal land 
management agencies to preserve and protect public land resources while expanding and 
diversifying the visitors and users of those lands.  
 
The registration and program information is available on the conference Web site. Early Bird 
Registration is $295 and expires on October 31. Registration occurring after that date will be 
$345.00. 
 
TIA President to Speak in Phoenix October 22, 2008 
Roger Dow, President & CEO of the Travel Industry Association and former SVP Global Sales 
for Marriott, will share insights on the relatively unknown fact that the world pie of global travel 
is rapidly growing, while America’s slice is shrinking. The negative impact on the U.S. economy 
since 2000 has been $137 billion and 229,000 jobs. Combine this with the U.S. domestic air 
travel system in crisis and the outlook is not encouraging for business. In his presentation, 
“American’s ‘on sale’ – so why aren’t overseas travelers beating down our doors,” Mr. Dow will 
discuss current market conditions, future travel industry trends and what can be done to turn the 
situation around.  With travel and tourism being such a major part of Arizona's economy and 
affecting so many businesses, you won't want to miss this! 
 
The presentation, sponsored by the Economic Club of Phoenix, will be at the Arizona Biltmore, 
Wednesday, October 22. Registration begins at 11:30 a.m. with the program beginning at noon. 
For more information, visit http://wpcarey.asu.edu/ecp/.  
 
Staycations: Get the Facts and More at TIA’s Marketing Outlook Forum 
The Staycations being planned by U.S. travelers this year may be homebased, but they certainly 
are not homebound. Additionally, the economy and other factors are not keeping as many people 
home as anticipated. According to a recent survey of 2,231 U.S. adults, 75 percent said that they 
are planning a leisure trip during the next six months, while only nine percent said that they are 
planning staycations over the same period. But of those staying local, nearly 25 percent are 
planning to stay at a hotel, motel or resort during their staycations and will likely become 
backyard tourists, visiting nearby sites, theme parks and other attractions. These results from the 
Travel Industry Association/Ypartnership travelhorizons survey is a preview of the valuable 
information that will be presented during TIA’s Marketing Outlook Forum on October 27-30, 
2008 in Portland, Oregon. 



 
During two full days, more than 50 of the travel industry’s leaders will address changes in the 
travel, offer predictions about the future, and provide practical insight in where to look for new 
markets of opportunity. Plus, all attendees will receive free admittance to two professional 
development workshops being conducted by the Walt Disney Parks and Resorts research team on 
October 30. An early bird registration rate is available through September 12. For the complete 
schedule and to register, go to www.tia.org/mof. 
 
Survey: Business Travel Spending a Mixed Bag 
According to a new business travel survey conducted by the Association of Corporate Travel 
Executives (ACTE), 36 percent of the respondents said they'd be spending more on business 
travel next year reports The Center for Media Research, 33 percent indicated they'd be spending 
less, and 31 percent said they'd be spending the same. ACTE Executive Director, Susan Gurley, 
expects that those spending the same would ultimately be traveling less as the cost of travel has 
climbed significantly, and "...even those who stated they are spending more may find they are 
barely keeping up with cost increases." 
 
The number one cause of the cutbacks in travel spending, according to 47 percent of the survey's 
respondents, is a combination of economic uncertainty and rising fuel costs. (15 percent cited the 
economy alone as did 12 percent for fuel costs.) 26 percent cited other reasons such as internal 
changes and a restructuring of business focus. 
 
"Equally significant is the manner in which corporate travel managers are directing the cutbacks," 
said Gurley: 

• 31 percent are cutting back on travel straight across the board  
• 39 percent are cutting back on internal meetings  
• 16 percent are reducing international travel  
• 9 percent have eliminated training trips as part of their agenda  
• 14 percent cited other means  

 


